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Descrizione

The book provides a comprehensive analysis of the decision-making process, emphasising its significance in addressing the

complexity of the modern world. The interdisciplinary approach adopted encompasses fields such as finance, economics and

politics, offering an integrated view of human activities and highlighting their intrinsic connection to individual decision-

making. The critical approach to the denial of ‘deviations from perfect rationality’ proposed by neoclassical economics adds

depth to the analysis and stimulates the development of new descriptive theories of human decision-making. The analysis

commences with the presentation of the fundamental concepts of behavioral economics and the recognition of its role not

only as a theoretical approach, but also as a tool for guiding decisions. It focuses on the introduction of nudge theory as an

innovative tool to influence individual behavior and guide purchasing decisions. The analysis demonstrates how this theory

can be applied to improve companies ‘profits by prioritising buyers’ profit over a focus on welfare alone. The thematic sections,

each devoted to a different aspect of the relationship between nudge theory and the business context, provide a clear

structure, enriched with references that anchor the text on a solid theoretical basis and make the book a significant

contribution to the study of decision-making.
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